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INNER CITY BLACK CREATIVE EXPLORATORY
HRD

METHODOLOGY:

Six focus group sessions vere conducted in Chicago, I1linois December 19 and 20.
A1 groups vere comprised of 18-24 year old (vith the majority being 18-20)
dounscale inner city Black smokers of Newport and Kool. There vere 4 male focus
groups and 2 fenale groups.

Snokers vere recruited to be representative of inner city Blacks vis screening
£rom designated zip code areas identified as having a 70X or greater Black
population density. Smokers vere donscale vith annual household incomes less
thin $20,000 and had no more than a high school education.

HYPOTHESES EXPLORED:

Hypotheses explored included:

o Nev creative for SALEM is more appealing and relevant to younger adult inner
city Black smokers than is the current "Refreshest” campaign.

o Nev creative communicates that SALEM is a brand for younger adult Black
smokers.

o Nev creative uses language that is relevant and exciting.

o New creative is impactful and vould be intrusive in the inner city Black
environment.

LED SUHMARY OF FINDING!

I. Lifestyle/Language Exploratory
A Clubs

Virtually all respondents liked to go to clubs. Host preferred to go vith
friends versus a date. This is most likely due to the fact that these

‘consumers do not have a lot of money as vell as problems vith their ovn
selfoesteen vhich makes dating stressful. Sometimes they like to dress up
when they go to clubs, but most of the time they like to go casually
dressed.

The most popular clubs are located in or near to vhere these respondents
live. The adnissions fee ranges anyvhere from $6.00 - $12.00 and they
vill spend anyvhere from $20.00 - $40.00 on drinks. The most popular
clubs seemed to_remain popular about 3-5 years. Clubs are also referred
to as "discos, lounges, or music boxes." Hovever, "club" appeared to be
the most commonly used name. The most often mentioned clubs respondents
vent to included:

Chicky Ricks XA

The Copper Box Coconuts
The Taste Riviera
The Pantasy Heroes
The Surf

The complete 1ist of clubs mentioned is included in Attachment I.
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Ms. Donley apparently cuts him off and says, "That's
not my question, sir. Excuse me for interrupting you. I'm not
asking you whether you want them to smoke, I'm asking you
whether you want people to smoke around them."

The chairman says, "I will not restrict anybody's right
to smoke. If the children don't like to be in a smoky room, and
I wouldn't like to be, they'll leave. I don't know if you've
got any grandchildren; I do. And if there is smoke around

that's uncomfortable, they'll leave."

(s, Donley: An infant cannot leave a zoom."

"Ihe Chaiznan: Well - okay. At some point they begin
to craul, okay? And then they begin to walk, and so on..
Anyway, T guess that's enough said. Thank you very mich.” |

Dr. Ogden, were you aware of this position of your
company back in 19962

MR. MCDERMOTT: Objection. It wasn't his company.
It's the chairman of the holding company

THE COURT: Better rephrase your question.
BY MR. SCHWIND:
Q. Are you aware that this was the position of the chairman of
the parent of your company in 19967

MR. McDERMOTT: I also object to the
mischaracterization of the testimony. It is a response to a
question. It's not clear that that's anybody's position.

MR. SCHWIND: Well, that -- I mean, the witness can
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BACKGROUND:

During the infroduction of Red Kamel, additional
opportunities to improve Camel precence became
evident in e San Francicco proper.

1. Concumer Subeultures N
© Alternative Life Style (0uste (!
@ Infernational Influence
Q Rebollious; Generation X B
© Chrcot People - Mare Applicable fo Doral
2. Camel hac a higher chate than in the general Marketplace. This was
consistent in calls where we had the elements of precence/dictribution
and where we didn’t Bascpslf muiiidths paSlm ot L
© Haight Ashbury - 22.6% SOM - Not SOC i Gemumeomd
© Castro - 10.5%
© Downtawn Metro - 7.00%
@ Northern California Regjon - 7.70% (AIM 12/20/95-2/2€/96)
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I. THE DMPORTANCE OF YOUNGER ADULT SMOKERS

Within five years, younger adults (18-24) will drop from 18% to 15% of the
total adult population (16+). They will continue to decline in numbers until
at least 1995, as the crest of the Baby Bubble pushes farther past age 25.

This shift in the population will cause smokers aged 18-24 to fall from 16% to
14% of all smokers by 1988. Even 13% would not be surprising, since smoking
incidence has been declining more rapidly among younger adults than any other
age group in recent years (see Appendix A).

Why, then, are younger adult smokers important to RJR?

1. voLmE

Repeated government studies (Appendix B) have shown thaf
® Less than one-third of smokers (31%) start after age 18.
e Only 5% of smokers start after age 24,

Thus, today's younger adult smoking behavior will largely determine the
trend of Industry volume over the mext several decades. If younger adults

[ ) turn away from smoking, the Industry must decline, just as a population
which does not give birth will eventually dwindle. In such an emviron-
ment, a positive RJR sales trend would require disproportionate share
gains and/or steep price increases (which could depress volume).

2. MARKET SHARE -- THE "FIRST BRAND" ADVANTAGE

A. ANNUAL GAINS FROM THE "NEW" MARKET

The 18-year-old smokers in the 1983 market were worth about 1.6 share
of total smokers. By capturing half of these 18-year-old smokers,
Marlboro gained .8 points of total smokers without needing to attract
& single brand switcher. This gain was the equivalent of a successful
two-style new brand introduction, with no cannibalization and no
developuent/introductory costs.
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