Marketing Essentials
[bookmark: _Hlk36815961]Hello students and welcome to Marketing Essentials!  Marketing has become one of the most important processes in modern life and affects many aspects of a person's life even without him or her noticing.  As a consumer, marketing surrounds a person.  This course will introduce students to today's fast-paced, rapidly changing and interactive global marketing environment by exposing them to philosophies and strategies as they are used for advertising, selling, and distribution of products.  This course will also address ways that marketing satisfies basic marketing concepts through project-based learning.
A quick introduction for me—This is my eighth-year teaching at DeSoto Central and I love it!  Marketing is my passion.  I received a Bachelor of Business Administration in Marketing from the University of Mississippi (Go REBS) and worked in marketing for a few years after I graduated college.  I was led into teaching and feel like I found where I am supposed to be.  I ended up receiving a Master of Arts in Teaching from Belhaven and Master of Science in Leadership from Duquesne.  
While I have taken many online classes as a student, I do not have a lot of experience teaching online classes so this is something we will navigate together.  If you have any questions, comments, or concerns, please reach out to me.  You can send me an email at margaret.falatko@dcsms.org.  
Work can be typed or handwritten and will be emailed for submission.  If you cannot email your work, send me an email or reach out through SchoolStatus and we will figure out a different way to submit.  If you handwrite work, you can email a picture.  Work is due by Sunday at midnight.  A new week starts on Monday.  You may send all of your work for the week in one email or send it as you finish it.  In the subject line, please put your First Name and Last Name and Assignment Number OR First Name and Last Name and Week Number Assignments.  For example, I would type for my subject Margaret Falatko- Assignment 2 or could do Margaret Falatko- Assignments for Week 1.  Be sure to confirm the email address before you hit send.
**All PowerPoints mentioned in the assignments are in this document so scroll past the assignments to find them.  They are in order of how they are assigned in the document.  


Week 1: April 6th-10th  
Assignment 1: Writing is a crucial skill for employees.  In order to be able to effectively communicate and present the marketing message, people need to be able to write well.  Today, you are going to showcase your skills by writing an autobiography.  Below are the items that need to be included.  Each item should be its own paragraph (5-7 sentences).  Be sure to use correct spelling, grammar, capitalization, and punctuation.  Also, try to vary your sentence structure and engage the reader.
· Background information about yourself (age/grade, hobbies, interests, etc.)
· Future goals (plans after high school, future career, etc.)
· How Coronavirus has affected you (what you’ve learned about yourself, something positive that has happened, what you are missing the most, etc.)
Assignment 2: In a constantly changing world full of obstacles, it’s imperative to be able to adapt and overcome challenges to be successful.  Read the Being Successful PowerPoint.  (10 slides total—9 with information and 1 with an example)
Assignment 3: Create a motivational poster.  On the poster, include an inspirational quote.  The quote can be something that you create or from someone else.  If you use a quote from someone else, be sure to give credit to that author.  You also need to include at least one picture and color. I’ve included an example of one at the end of the PowerPoint presentation.  (Your poster can be done on a computer or by hand.)
Assignment 4: Marketing is all around you whether you realize it or not.  First, write your definition of marketing.  (Don’t look it up, but just write what YOU think it means.)  Using a table like the one below, write down different ways you see marketing in action, an example of a company who could use that form of marketing effectively, and an example of a company who could not use that form of marketing effectively.  (I have done an example for you, so try to do five different ones.)
	Type of Marketing
	Effective Company
	Ineffective Company

	Ex- Print Advertisement
	Ex- Cover Girl
	Ex- Google

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	



Assignment 5: Write down as many examples of companies that you think are successful.  For each company, explain what makes them successful.  Then, explain if marketing has helped in that success, and if so, how.  (You should have a minimum of five companies.)

**All work is due Sunday, April 12th by 12:00am CST.  Keep in mind this is Easter, so please plan ahead for this week’s work!

Week 2: April 13th-17th  
Assignment 1: Read Chapter 1: Marketing PowerPoint. (20 slides total)
Assignment 2: Find two different marketing ads on social media or Google.  Describe each ad (or take a screen shot and submit it).  For each ad, identify what is being marketed and if it is a need, want, or demand.  Describe the strategy being used.  Explain if the marketing is effective or not.  Use information from the ad to support if it is effective or not.
Assignment 3: You will be writing an analytical paper based on your background knowledge, learned concepts, and research.  Identify two businesses that cater to teenagers.  One business should sell goods (such as shoes, makeup, baseball glove, etc.) and the other business should sell services (salon, trampoline park, bowling alley, etc.).  Below are the components to be analyzed.  Each item should be its own paragraph (5-7 sentences).  Be sure to use correct spelling, grammar, capitalization, and punctuation.  Also, try to vary your sentence structure and engage the reader.
· For Company 1, discuss the background of the company.  (What they sell, how long they’ve been in business, who their founder is, what their mission statement is, etc.)
· For Company 1, Explain how the business caters to its customers (with the marketing mix).  How effective are those businesses in satisfying their customers’ wants and needs?  What could they do to be more effective?  
· For Company 2, discuss the background of the company.  (What they sell, how long they’ve been in business, who their founder is, what their mission statement is, etc.)
· For Company 2, explain how the business caters to its customers (with the marketing mix).  How effective are those businesses in satisfying their customers’ wants and needs?  What could they do to be more effective?  
· Compare and contrast the two companies, their strategies, and their effectiveness at catering to their customers.  Which is company is better and has the advantage?  Why?  Is there a large advantage or just a small advantage?  Why?
[bookmark: _GoBack]Assignment 4: Read Chapter 2: Company and Marketing Strategy. (12 slides total—11 with information and 1 with an example)
Assignment 5: Research and write three different companies’ mission statements.  Explain if these statements align with your perception of the company as a consumer and why or why not.  Write your own two-sentence mission statement for yourself explaining your purpose.  
Assignment 6: Find three companies that have expansive portfolios.  Write the company name and examples of five different products that make up their portfolio.  For each company, explain which part of the expansion grid they could effectively utilize to continue growing.

**All work is due Sunday, April 19th by 12:00am CST.
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Annabelle- 8-year-old female, loves dolls and gymnastics, lives in Hawaii
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Skills Used in this Class

Responsibility Y

Hard Work
Creativity
Communication
Decision Making

Time Management

Self-Motivation
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Being Successful in this Class
Treat this online class like a job.

Read the assignment directions
and notes carefully.

Put forth your best effort for all
the assignments.

Reach out and ask questions.
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Being Successful in this Class

- T

Set up a time each day to work on
assignments.

Stay on top of work and don’t
get behind. ;

Don’t have distractions while
working on assignments.

Plan on turning in work BEFORE the
deadline.
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Being Successful in Life

Maintain a positive mental attitude
Be willing to work hard
Don’t rely on others

Manage your time wisely
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Inspirational Quotes

T

“I’ve learned that people will forget

what you said, people will forget what
you did, but people will never forget
how you made them feel.”

~Maya Angelou
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Inspirational Quotes

T

“The best preparation for tomorrow
is doing your best today.”

~H. Jackson Brown, Jr.
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Every day has highs and lows. Choose to
live on the highs and learn from the lows.

Choose happiness each and every day.
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Inspirational Quotes
“Shoot for the moon. Even if you miss, you

will land among the stars.”

~Les Brown
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Chapter 1:
Marketing

*Creating Customer Value
and Engagement

“You already know a lot about marketing
because it's all around you.”
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Overview

Define marketing and the marketing processes

Explain the importance of understanding customers and the
marketplace

Identify what is marketed and tactics used
Identify the five core marketplace concepts
Identify the key elements of a customer-driven market strategy

Discuss customer relationship management and ways of
creating and obtaining value

Describe the major tfrends and forces changing today's
marketplace landscape
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What is Marketing?

. . CUSTOMEER
Marketing- process by which AN|ALLYSiS
companies engage customers, ADVE|R|TiSING

: : : MARIKIET
build relationships, and create sALlElS
customer value in order to PROMO|T|iON
capture value from customers PRITICE

) i IN]TERNET
in return TAR\GET
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Understand the Marketplace
and Customer Needs

Needs- states of felt
deprivation

Wants- form human needs
take as they are shaped by
culture and individual
personality

Demands- human wants that
are backed by buying power
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Understand the Marketplace
and Customer Needs

Marketing offerings- some combination of
products, services, information, or experiences
offered to a market to satisfy a want or need

Exchange- the act of obtaining a desired
o?jec‘r from someone by offering somethingin
return

Market- the set of all actual and potential
buyers of a product or services
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What is Marketed
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Managing Customer Relationships
and Capturing Customer Value

Customer relationship
management- process of
building and maintaining
profitable customer
relationships by delivering
superior customer value
and satisfaction
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Managing Customer Relationships
and Capturing Customer Value

Customer-perceived
value- customer’s
evaluation of the
difference between all
the benefits and all the
costs of a marketing offer
relafive to those
competing offers
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Managing Customer Relationships
and Capturing Customer Value

Customer satisfaction-
extent to which a
product’s perceived
performance matches a
buyer's expectation

excellent

qyality

9000,
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Managing Customer Relationships
and Capturing Customer Value

Customer-engagement
marketing- fostering direct and
continuous customer
involvement in shaping brand
conversations, brand
experiences, and brand
community
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Managing Customer Relationships
and Capturing Customer Value

Consumer-generated marketing- consumers play
arole in shaping their own brand experiences

Online isd old ne\(/jvs. '
Online in social media is today's news...
Social media is not a subset of the internet.
_Social media is the internet.
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Designing a Customer Value-
Driven Marketing Strategy & Plan

Marketing management- art and science of
choosing target markets and building profitable
relationships with them

Relationship Marketing

'our-most valuable
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Core Marketing Strategies

1. Production concept-
consumers will favor products
that are available and highly
affordable

2. Product concept- consumers
will favor products that offer the
most quality, performance, and
features
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Core Marketing Strategies

3. Selling concept- consumers
will not buy enough of the firm’s
products unless the firm
undertakes a large-scale selling
and promotion effort
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Core Marketing Strategies
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Core Marketing Strategies

5. Societal marketing concept-
company's marketing decisions
should consider consumers’
wants, the company’s
requirements, consumers’ long-
interests, and society’s long-run "

interests v
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Marketing Process
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IDEAS + VISION + CREATNVITY +
PLANNNG + DESIGN + PRODUCT +
QUALITY + PRICE + STRATEGY +
PLANNNG + DISTRUBITION +
BRANDING + TEAMWORK + CRM +g

o ? INNOVATION + FINANCE + PR +
I o U n ow CUSTOMER + PROMOTION + SALE @
L] ADVERTISNG + INTERNET + VIRAL +

)

PROMOTION + SOCIAL MEDIA

Success in business requires marketing
Marketing shapes the future of businesses

One misconception is marketing is simply advertising, but
it's much more

The golden rule of marketing is fo REPEAT your message to
the same audience in the same place
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CHAPTER 2:
COMPANY AND MARKETING STRATEGY

“No company in its right mmd fries to
sell to everyone.’ —
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h
OVERVIEW

v Explain company-wide strategic planning and its four steps

v'Discuss how fo design business portfolios and develop growth
strategies

v Explain marketing’s role in strategic planning and how
marketing works with its partners to create and deliver customer
value

v'Describe the elements of a customer value-driven marketing
strategy and mix and the forces that influence them

vList the marketing management functions, including elements
of a marketing plan, and discuss the importance of measuring
and managing marketing return on investment
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h
NING MARKETING'S ROLE

« Strategic planning- the process of developing
and maintaining a strategic fit between the
organization’s goals and capabilities and its
changing marketing opportunities

* Mission statement- statement of the
organization's purpose—what it wants to
accomplishin the larger environment
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STEPS IN STRATEGIC

PLANNING

Defining
the
company
mission

N=lnilgle

company
objectives
and goals

Designing
the
business
portfolio

Planning

naleliGlilgle]
and other
functional
strategies
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= DESIGNING THE BUSINESS'
PORTFOLIO

* Business portfolio- collection of businesses and products
that make up the company

* Product/market expansion grid- a portfolio-planning tool
for identifying company growth opportunities through
market penetration, market development, product
development, or diversification

I]AI] BANANA REPUBLICY _ .
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PRODUCT/MARKET EXPANSION GRID

Market Penetration Product Development

Market Development Diversification
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MARKETING MIX

* Marketing mix-
set of tactical
tools that the
firm blends to
produce the
response it
wantsin the
target market

Product Price

* Brand name e List price

* Packaging * Discounts

* Features * Bulk

* Design * Payment period
* Quality * Credifterms
Place Promotion

e Channels * Advertising

* Coverage * Personal selling
* Inventory * Sales promotion

e Transportation
* Logistics

* Digital
* Public relations
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MARKETING STRATEGY

* Marketing strategy- marketing
logic by which the company
hopes to create customer value
and achieve profitable customer
relationships

- > «Target market- evaluating each
. market segment’s aftractiveness
and selecting one or more
segments to serve
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= .
MARKETING STRATEGY

* Marketing segmentation- dividing
a marketing into distinct groups of
buyers who have different needs,
characteristics, or behaviors and
who might require separate
marketing strategies or mixes

* Market segment- group of
consumers who respond in similar
ways to a given set of marketing
efforts
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TARGET MARKET SEGMENTATION

Demographic Psychographic Behavioral Geographic

* Age * Atfitudes * Purchasing * Local
» Gender « Interests Pattems - State
* Income * Opinions * Shopping * Regional

* Marital Status « Lifestyles Patterns * National
« Ethnicity * Values * Loyalty * Global
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7 DID YOU KNOW?

*The company'’s strategic plan establishes what kinds of
businesses the company will open and its objectives for
each.

» Customer engagement and value are the key ingredients
in the marketer's formula for success.

* Most companies enter a new market by serving a single
segment and add more segments as success grows.

GATORADE
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Get it fast

Pick up today at Horn Lake
("] Free Order Pickup
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“The difference between a
successful person and others is not
a lack of strength, not a lack of
knowledge, but rather a lack of

Wwill.”

~Vince Lombardi





