
may not like or think is 

worthless. Be mature; work 

through it. You may find 

that “getting there” is half 

the fun. Our world 

demands you to work well 

with others. Every new day 

is a great time to start 

practicing.  

BE A WORKER: Do your 

job! Challenge yourself to 

stay focused and be     

productive. You are here, 

use your time wisely.        

SLOW DOWN…              

CRAFTSMANSHIP 

COUNTS!!!  

BE CREATIVE: Take 

risks. Be open to try new 

things, be honest with 

yourself and who you 

are. Be receptive of others’ 

ideas and opinions.  

BE RESPECTFUL: Every 

student has the right to a 

safe and secure classroom; 

you do not have the right to 

jeopardize that in any way. 

Be respectful of yourself, 

your environment, your 

classmates, and your 

teacher.  

BE RESPONSIBLE: 

Recognize your own 

role in building a fun 

and productive 

community of learners 

and artists. If you mess 

it up, clean it up. 

Understand there will 

be consequences, both 

good and bad, for your 

actions. 

BE SAFE: We must 

not harm or injure one 

another. Treat the supplies 

with respect and think 

before you act. Think. Ask 

yourself is this worth it? 

Would I want this done to 

me or my property? I will 

not tolerate, nor should 

you, any behavior that 

takes away the safety of 

this classroom.  

BE COOPERATIVE: Time 

and time again you will be 

asked to do something you 

“I am always doing things that I can not do so that I may 
learn to do them.”        —Pablo Picasso 

Discipline / Grading policy / Portfolio 

Matters of discipline will be 

handled in conjunction with 

the school rules.  

Step 1: Verbal Warning 

Step 2: In Class Isolation 

and call home. 

Step 3: Out of Class 

Isolation in another 

classroom. Call home. 

Step 4: Parent Conference/

Detention 

Step 5: Written Referral to 

the office. 

***Positive reinforcements 

will be given. *** 

GRADING POLICY: 

Student work will be 

assessed based on a 

rubric, discussed and made 

available to the student at 

the beginning of each 

project. Assessment of 

student work will be based 

on meeting the standard, 

creativity, neatness, 

punctuality of assignment, 

originality, effort and 

following instructions.  

PORTFOLIO:           
A portfolio will be made and 

kept in the art room with all 

student assignments and 

drawings.   

Portfolio will be brought home 

at the end of the semester. 

Perry Middle School 
(478) 988-6285 
495 Perry Pkwy 

Art Room Expectations 
and Syllabus 

Earn art money for great 
behavior, VIP Art Student of the 
week and helping out!!! 
Use art money to help your 
grade! 

Supplies Needed 
for Class 

Everyday!!! 

Pencils   

1 subject notebook   

OR Folder w/ paper  
DRAWING FOR  

ANOTHER STUDENT  

IS CONSIDERED  

CHEATING. DO YOUR  

BEST AND TRY! 

 

  
Become the 

VIP Art 

 

*** All you have 
to do is have 
great behavior, 
follow 
instructions and 
do your best.  
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3 R’s in the 

Art Room 

 Respect 
 Responsibility 

 Risk 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press 

releases, market studies, and 

reports. 

While your main goal of 

distributing a newsletter might 

be to sell your product or 

service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your own 

articles, or include a calendar 

of upcoming events or a 

special offer that promotes a 

new product. 

You can also research articles 

or find “filler” articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when you’re 

finished writing your 

newsletter, convert it to a Web 

site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your 

newsletter. There are also 

several tools you can use to 

draw shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting 

images that appear to be out 

of context. 

Inside Story Headline 

Inside Story Headline 

internally, you might comment 

upon new procedures or 

improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or an 

editorial. You can also profile 

new employees or top 

customers or vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus on 

current technologies or 

innovations in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distributed 
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“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press 

releases, market studies, and 

reports. 

While your main goal of 

distributing a newsletter might 

be to sell your product or 

service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your own 

articles, or include a calendar 

of upcoming events or a 

special offer that promotes a 

new product. 

You can also research 

articles or find “filler” articles 

by accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also be 

used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when you’re 

finished writing your 

newsletter, convert it to a 

Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your 

newsletter. There are also 

several tools you can use to 

draw shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting 

images that appear to be out 

of context. 

Inside Story Headline 

Inside Story Headline 

internally, you might comment 

upon new procedures or 

improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus on 

current technologies or 

innovations in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distributed 
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organization. 

A listing of names and titles of 

managers in your 

organization is a good way to 

give your newsletter a 

personal touch. If your 

organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of 

standard products or 

services, you can include a 

listing of those here. You may 

want to refer your readers to 

any other forms of 

communication that you’ve 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer 

session is a good way to 

quickly capture the attention 

of readers. You can either 

compile questions that you’ve 

received since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

created for your organization. 

You can also use this space 

to remind readers to mark 

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, or 

a biannual charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

This would be a good place to 

insert a short paragraph about 

your organization. It might 

include the purpose of the 

organization, its mission, 

founding date, and a brief 

history. You could also include 

a brief list of the types of 

products, services, or programs 

your organization offers, the 

geographic area covered (for 

example, western U.S. or 

European markets), and a 

profile of the types of customers 

or members served.  

It would also be useful to 

include a contact name for 

readers who want more 

information about the 

organization. 

 
Weaver Middle School 

Your business tag line here. 

Organization 

We’re on the Web! 

example.com 

Caption describing 
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